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There is no user-friendly and highly engaging immersive 
social media platform that enables deep emotional 
connections. 



A VR social network platform with immersive user experience   

UniVerse
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USER DASHBOARD
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VR Chat HTC, VIVE Roblox AltspaceVR Mozilla 

Hubs

Universe

Real-life based avatar 

customization
✔

Storehouse for object and 

space

✔ ✔ ✔ ✔ ✔

Active interaction with space 

(leave message+object)
✔

Easy customization of 

object+space (no code 
required)

✔ ✔ ✔

Community with the same 

interests
✔

3D pen/draft ✔ ✔ ✔ ✔

Competitor Analysis
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Viral Marketing - Reaching first 1 million User

Social 
Media
Ad

Create Avatar

Share with 
Friends

Create your Own Avatar in 5 Min

TikTok Video Challenge

● Advertise on Social Media Platform to  invite people to 
create a VR Avatar.

● Allow user to share the avatar via their network.

● Promote users to create Tik-Tok video showing their 
before-after transformation into their VR Avatar. 

● Share the video on Tik-Tok and Twitter
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VR Market Growth
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User Growth Projection

100.000.000
Mentions & Interactions

1 Million 
Active users by Q3, 2023
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Revenue Stream

Brand Advertising

Companies to set up Virtual 
Presence in the worlds and 
interact directly with users

M
Marketplace
Commission

Earn commissions from 
community created VR Asset 

on Marketplaces

VR Events

Host virtual events such as 
fashion show, concert, meet & 

greet
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MilESTONE & PROJECTION
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Exit StraTegy
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Build and iterate fast to acquire 
massive user base within 1-2 
years.

Large collection of user-created 
3D assets could be converted to 
use in other VR platforms

Large technology players such 
as Meta has yet to launch 
products with similar features.

Partnership/acquisition would 
be mutually beneficial.
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Build and iterate fast to acquire 
massive user base within 1-2 
years.

Large collection of user-created 
3D assets could be converted to 
use in other VR platforms

Large technology players such 
as Meta has yet to launch 
products with similar features.

Partnership/acquisition would 
be mutually beneficial.

HAO SUN
MBA Student at Tepper, specialized in Finance/Market 
Strategy

ROsie gao
MISM BIDA Student at Heinz, specialized in product 
focused data science

Shihong liu
MISM Student at Heinz

Suparna shetty
MISM BIDA Student at Heinz, specialized in analytics 
and strategy

Jocelyn pan
Undergraduate at Dietrich College



InVESTMENT THeSIS

● The best VR Social Media Platform that leverage VR technology to 
add real value to the social experience.

● Build communities based on shared interests and geographical 
locations.

● Easily integrated with offline businesses to monetize with maps in the 
platform.

● Original and high quality contents generated add and retain value on 
the platform.

● It’s a network effects business, which means it has inherent 
defensibility with a network.
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THANKS!
Do you have any questions?

CREDITS: This presentation template was 
created by Slidesgo, including icons by 
Flaticon, infographics & images by Freepik
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
https://slack-redir.net/link?url=https%3A%2F%2Fwww.freepik.com%2F

